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Advertising  
and the Social Roots 

of the Consumer Culture 
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Exploiting Personal Insecurities: Negative Self-Consciousness 
Social Realities: Class 
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Social and Economic Anxieties and Corporate Fixes 
2008 Collapse of AIG 

1. Each advertisement is designed to sell 
product or service. 
2. Modern advertising emerged as a 
decisive medium by which a new way of 
life was shaped, depicted, communicated 
and sold to people who were not born 
into a consumer culture. 

A Working Hypothesis 
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1. Mass production of consumer goods created 
new marketing priorities. 
2. Advertising developed in response to new 
social conditions, significant changes in the 
rhythms of everyday life for millions of people. 
3. Advertising emerged at a time when the 
psychological powers of new media forms were 
becoming apparent. When artistic creativity was 
increasingly linked to the marketplace. 
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Chromo Advertising 
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Münsterberg: 

 
“Photoplay can act as our imagination acts.”  

 
“The photoplay obeys the laws of the mind 

rather than those of the outer world.” 
 

“…The spellbound audience… is certainly 
in a state of heightened suggestibility and is 

ready to receive suggestions.” 

Large Family Home Production 

Utopian Possibility: The Idea of Abundance Urban Squalor (Photo by Jacob Riis) 
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Frederick W. Taylor, Scientific Management Humans as Controllable Machines 

Anarcho-Syndicalism: IWW, One Big Union   Bringing People Into American Way of Life: Consumptionism 
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Bringing People Into American Way of Life: Consumptionism Bringing People Into American Way of Life: Consumptionism 

“If you are advertising any product, never see the factory in which it was made…” 
Helen Woodward, 1926 
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Response to Working Class Radicalism Machine Metaphor (1919) 

Machine Metaphor (2012) 
World of Strangers: Scrutiny of Others 
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Fragile Family: Old Structures in Peril 
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Fragile Family: Old Structures in Peril “Toil—toil—a merciless cycle of toil is all she knows…” 

The Corporate Patriarch comes to the rescue. 


